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Back to our roots 
Translated from La Opinion article on May 21, 2002 by Marylynn Rodriguez. 

 
Plaza Del Valle, shopping center soon to be opened, offer open vendor spots 

and small little shops with Latin character. 
 
The time has come for Panorama City to get their own plaza. We’re talking about Plaza Del Valle, the 
latest commercial project in Northwest San Fernando Valley. 
 
With a private investment of over 20 million dollars, Agora Realty and Management is transforming what 
was (until recently) a neglected commercial lot that offered few shopping alternatives for the residents of 
Panorama City. The grand opening for this colorful, open aired plaza, with more than 100 vendor spots 
approximating between 100 and 300 sq. feet, will open in mid July.  
 
Los Angeles is beginning to see the evolution of this popular shopping center style. Plaza Mexico in 
Lynwood and Paseo Colorado in Pasadena, are two great examples. The trend is having more open 
vendor spaces than enclosed vendor spaces. 
 
The concept is widely recognized by Latinos, the fastest growing economic market in the United States 
with a purchasing power of almost half a billion dollars according to the 2000 Census. 
 
With open plazas, fountains, and carefully detailed architecture, developers like Cary Lefton, executive 
director of Agora Realty and Management, are returning to the olden times influenced by open aired 
commercial districts and adding the Latino touch to reflect the changing demographics.  
 
“You are in southern California, with beautiful weather, which is the most economic factor that we have,” 
said Rick Caruso, the developer behind the Westlake Promenade, The Commons in Calabasas, and 
recently The Grove, an extension of the historic Farmers Market in the Fairfax district. 
 
“Its human nature to prefer to be outside in open air. Look how famous Rodeo Drive, Melrose, and the 
big European shopping centers are. It’s a business strategy that has worked for ages.” 
 
When Mr. Lefton, who has been involved in shopping center development for years, was setting his 
development strategies, he decided he needed a breath of fresh air, and a creative way to accommodate 
the vendor spots. 
 
For this project, he says he was trying for three years to form what is now Plaza Del Valle, between Van 
Nuys Blvd, Parthenia and Chase. This spot has 197 thousand square feet and was at one point  
considered by LAUSD as a site to construct a new school. 
 
However instead of following traditional set ups like Panorama Mall, where La Curacao, a chain of 
department stores that caters to the Latino market and Wal-Mart are, he opted for an open-air shopping 
center. Panorama Mall receives around 20 million people on weekends. 
 
The strategy behind the Plaza Del Valle project is to create an atmosphere that you can find in any Latin 
American town so that our Panorama City and surrounding community (composed of 63% Latinos) can 
identify with. 
Also, part of this shopping center will be dedicated to serve as a place to where local students can exhibit 
their art creations and musical showcases of youth bands and mariachis. 
 
 
 
 



 
Translated from La Opinion article on May 21, 2002 by Marylynn Rodriguez 
 
“We want to have pancake breakfasts type fundraising events for the local community groups and 
organizations. We don’t want just a regular ordinary shopping center. We want a community center 
where families can come, stroll, eat, or buy,” said Darrell Alatorre, spokesperson for Plaza Del Valle. 
 
To add to the feeling of “pueblo” (town) and to add personality to this shopping center, Mr. Lefton and his 
crew flew to San Miguel de Allende in Guanajuato, to bring back authentic “cantera” statues, a covered 
wagon, a pair of church doors which will be placed at the main entrance to the plaza, benches, and 
lampposts. 
 
Mr. Lefton maintains that the sense of community that prevails among Latinos will be found in his 
shopping center.  “It’s a community plaza, similar to the one everyone has left behind in Latin America. 
We’ll have everything that can be found in a traditional plaza,” said Mr. Lefton. “We’re going to give this 
place some life,” he affirmed while walking around the construction site. 
 
“This is a community plaza, in which area residents will have the opportunity as well as options to shop, 
meanwhile they’re having pleasant leisure time with family in this place, and even be able to rent out a 
commercial spot and become small business owners”. 
 
Agora Realty and Management is working directly with Wells Fargo Bank, who has a branch in Plaza Del 
Valle, to help, assist and finance these small inexperienced businesses. Rental is around $1,500 
monthly. 
 
Each one of the rental spaces in Plaza Del Valle was designed to optimize the sales area, installing two 
12 X 12 doors in the front that can become showcases for merchandise when open in a way similar to 
the “alleys” in Los Angeles. 
 
“The only thing needed to rent out one of these spots is good credit,” affirmed Mr. Lefton. The contracting 
of independent merchants to fill up this shopping center is another distinguishing characteristic of Plaza 
Del Valle. Actually, more than 50% of the spots have already been rented. 
 
“We want small stores,” said Mr. Lefton. “They identify more with their clients, we want a shopping center 
where the neighbors can buy from their neighbors.” 
 
 

DETAILS 
 
Plaza Del Valle is located in the 8500 Van Nuys Boulevard in Panorama City. 
 
15 to 20 thousand people are expected to visit this plaza in one weekend. 
 
There are still rental spaces available for business such as clothing, kids, glasses, food, and beauty 
supplies, among others. 
 
The approximate rent its $1,500 a month. 
 
For more information, please call (818) 985-7100. 
 
 
 
 
 
 


